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Enablers for social

. ..demonstrated b eeting expectations... ..that are signposte Core Social Indicato CSl):
b o monstrated by m ing expecta ha ignposted by al Indi rs (CSI)
Commitio respectbuman rickis CSI1 Commitment to respect human rights
P 9 CSI 2 Commitment to respect the human rights of workers
CSI 3 Identifying human rights risks and impacts
Carry out human rights due diligence CSl 4 Assessing human rights risks and impacts
Respect human rights CSI 5 |Integrating and acting on human rights risks and impacts
Embed respect for human rights CSI 6 Engaging with affected and potentially affected stakeholders
AEEZE CSI17 Grievance mechanisms for workers

Provide access to remed X : AL 1)
y CS| 8 Grievance mechanisms for external individuals and communities

CSI 9 Health and safety fundamentals

Provide healthy and safe workplaces CSI 11 Working hours fundamentals

CSI1 10 Living wage fundamentals
Pay a living wage CSI 11 Working hours fundamentals

Provide and promote : e
CSI1 12 Collective bargaining fundamentals

decent work

Enable worker empowerment CS1 12 Collective bargaining fundamentals
— — > n —
TA tjl‘ Ij 9 Achious diarsity Balance acfoss manateriont CSI1 13 Workforce diversity disclosure fundamentals
G)Eﬁt Y ¢ CSI 14 Gender equality and women’s empowerment fundamentals
Protect data privacy CSI 15 Personal data protection fundamentals
Pay fair taxes CSI 16 Responsible tax fundamentals
Act ethically
Eliminate bribery and corruption CSI1 17 Anti-bribery and anti-corruption fundamentals
P Al
ﬁﬂﬂ‘]&ﬂ'ﬁ Responsibly lobby and influence policy CSI 18 Responsible lobbying and political engagement fundamentals

13



‘J-‘)’«)l« " |~5.‘/7(77]'—)‘—°/E|.‘/0)7 l/_A '7 _7 ~%m World

. . Benchmarkin
Social transformation framework 2 Alliance 2

Y= )L FSURTAA—L IV E BT A3 DNDEE

o [FE— ARYERSZNVIEVLDIRRIZ, D6 DDMEEHD T AT+ A—
AvVICRBREE BT E, STIL—LT—D1E, CSINE D KLS(Zfth D FEE,
[ZBFTERTURTA A= i A AN I, TDREIBIZHFE L1512
eI AMNEERBALTLVET , CSINDAS YR AV RN, EDFEIE
THEEDFEN TMNAZEIZHEYFET,

o ORA—FERREIM DSDGSIEMANDHEENENHFINSINEFFDI ARy
FoARANUFI—D12ETEL. FRAT S,

« MDEBEELLEESBTFICHTASDGA U /INIMNIRYBTEFOA=7
TA7 PWBAD/N—hF—DEFENETIET S &L $5(2, " EFratEil .
MOBEENEEZRIT FRBITFATHE,




Y=% )L b IO RITA =A== DIL—LT—
Social transformation framework

V=% )b bV RTHA—2aV DRAI—T  EEELEDRE

WBAIEZ, ENENDMHEE | zx —18E

L YA j'.l' — = 7/ -

z N @ JN%J =] E’s] ,i E ‘\ Ex %ﬁ Apparel & footwear
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= e Automobiles & components
= 3 = iE
F — —z A Chemicals

— —

T‘ O E % ' S— ; o (i O u Construction & engineering
b E/ gErs — Construction materials & supplies
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S ~ Electronics
Nod—H. T_TOEE
Heavy machinery & electrical equipment
- D z A — N ™ I\ — Heavy transportation
'“%L\ / /V)I/ 7‘/ Hotels
~ -~ Ny Insurance
Z 7 j— } / 3 / ‘i IL :\ $E z\\ IT Software & Services
Logistics
z‘; o Metals & mining

Oil & gas

Paper & forest products
Passenger transport

Pension funds

Personal & household products
Real estate

Retail

Sovereign wealth funds
Telecommunications

Tyres & rubber

Utilities

Waste management

Social

Circular

Decarbonisation
and energy
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Rakuten

See total ranking

Get this page as PDF

Fast Retailing

Fast Retailing is a multinational retail holding company founded in

1963 and based in Yamaguchi, Japan. It is the owner of several

brands including Uniglo, J Brand, Comptoir des Cotonniers, GU,
Princesse Tam-Tam, Theory, PLST and Helmut Lang. The fashion
group is one of Asia's largest apparel makers, with more than

Summary

Fast Retailing demonstrates good

e 2022 Nature

performance in
Benchmark. t has several leading
practices. For example, it has
undertaken a biodiversity impact and
dependencies assessment, and
discloses evidence regarding invasive
species and its GHG emissions. Among
its footwear and apparel peers, the
company ranks second out of 66
companies. Its strongest performance
is in the ecosystems and biodiversity
area, where it ranks Tith. In contrast, it
ranks 24th in the social inclusion and
community impact area, indicating a
significant opportunity for
improvement here. In 2021, Fast
Retailing conducted a qualitative
biodiversity risk and impact
assessment, looking at the scope,
severity and controllability of impacts

on species and ecosystems. Moving

Get this page a

Headquartered in Japan, Rakuten was founded in 1997 as an e-

commerce company, but has since expanded to provide different

services. It provides mobile communications through Rakuten
Mobile and operates the popular messaging app Viber. It also

provides Kobo, an e-book reader and ecosystem, and Rakuten TV,

a streaming service. Additionally, it is active in fintech, insurance,

Summary

While Rakuten's global and regions!
ranking on the benchmark is average.
itis the second-highest ranking e-
commerce company. Relative to its
peers, Rakuten provides more
disclosure in the area of use,

par

ularly on its cybersecurity
practices. The company also ranks well
in innovation, mainly due to its
contributions to open standards and
open source projects. Rakuten's
support for users with disabilities is
also the best among the e-commerce
companies surveyed. Rakuten lags in
the access and skills development
areas due to a lack of programmes
relevant to digital inclusion. Althougt
Rakuten reports regularly on its
environmental, social and governance

(ESG) performance, it can disclose

more information on the areas of
digital inclusion covered by the

benchmark.

credit cards, and banking services

#80...

Access

Innovation

28.5/10

- 05 #80
- e 02 #104
—-— 06 #76
— T oo #60

57,000 employees

#9..

Apparel and footwear

39.4/.00

Governance and strategy — 512
Ecosystems and biodiversity — 34.8
Social inclusion and community

mpact Y — G

Ajinomoto Group

Ajinomoto Group is a Japanese food and biotechnology

corporation that produces seasonings, cooking oils, frozen foods,

Cosmo Energy Holdings

Cosmo Energy Holdings is a publicly listed integrated energy

company headquartered in Japan. In 2020, it had USD 25.34 billion

n revenue and 6,788 employees*. Cosmo Energy Group operates
three refineries and is Japan's third-largest refiner by sales. It plans
to invest in wind power generation and petrochemicals for its low-

carbon transition, but remains reliant on its oil operations.

Summary

Cosmo Enery Holdings Co, Ltd
Rari joint 24:h with an ACT rating of
220- . Cosmo Eneray is planiing &
development and investmont in
strategic businesses such as wind
eration and petrochemicals

power o

However, the company stil remains
mainly reliant on its oil extraction and

refining operations.

The company's scope 1,2 and 3

emissions intensity in

icates it is not
yet prepared for the rate of change
required by its 15°C pathway. Cosma
can build upon its existing experience
in low-carbon electricity generation at
onshore wind farms to ramp up its

zero-carbon electricity production and

on transition.

“Employee figure as reported in 2020,
This figure may include full- and part

time employees and workers,

depending on the company's reporting

practice

age as POF

beverages, sweeteners and amino acids. The group is the world's
largest manufacturer of amino acids and sells its products in over
130 countries. Its leading product categories include umami
seasonings (AJI-NO-MOTO), consommé (Ajinomoto KK
Consommé), Japanese flavour seasonings (HON-DASHI), soups

(Knorr

food, Ajinomoto also has activities in healthcare and

Summary

Alinomoto Group ranks 9ist in the
Food and Agriculture Benchmark. The
company performs best in the

environment and governance

strategy measurement are

its long-term objectives in both.

Indecd, Ajinomoto shows leadership in

its commitments to reduce ereenhouse
9as emissions (GHG) and reporting on

its water use. However, it can

strengthen ts reporting on other
environmental topics, such as food
oss and waste, plastic use and animal

n, Ajinomoto

demonstrates that it is Improving the
nutritional quality of ts product
portfolio, but lacks vidence of
initiatives to increase the accessibility

and affordability of healthy foods and

commitments to adopt front-of-pack

(FOP) labelling systems. Moreover, in
social inclusion, Ajinomoto lacks
sufficient disclosure on addressing
botn forced and child labour, a5 well as
its role in protecting the health and
safety of vulnerable groups and

supporting farmers’ pr

ctivity and

pharmaceuticals

#91..

Governance and strategy

Environment

Nutrition

28.9/10

Agricultural products and commodiies

00d and beverage manufact

ip Soup) and menu seasonings (Cook Do). Outside of

#20 >

#62

#24..

17100 2.2/2

Targets 00
Material Investment - 163
Intangible investment 00
Sold products 00
Management - 283
s

total ranking

See total ranking Get this page as PDF

Mizuho Financial Group

Mizuho Financial Group is a Japanese financial services group
whose business domains include banking, trust banking, securities,
and other financial services. It was founded in 2021 and is

headquartered in Chiyoda city in Tokyo, Japan. The financ
institution has five “in-house companies” under the holding
company that determine and promote unified strategies across
banking, trust banking, securities and other business areas
according to customer attributes. Mizuho has over 870 offices in
around 40 countries and employed around 54,000 employees
around the world in 2021. It is listed on the Tokyo Stock Exchange
and in theNew York Stock Exchangein the form of American
depositary receipts

#40..

28.6/100

Summary

Mizuho Financial Group ranks 40th in
e the Financial System Benchmark. It is
the third highest-performing financia

institution in the benchmark in Eastern

Asia. In comparison to other banks,

ranks 19th out of 155 assessed financial

institutions. Therefore, it performs
better relative to industry peers. Its Banks #19
total rank is primarily driven by

performance in respecting planetary

a where it ranks eighth. s A o Ak 0308

It sets i

v part from other assessed

financial institutions by demonstrating

Governance and str - 7.8 #122 >

that it requires its clients to have @

strategy addres:

ng their nature- and
biodiversity-related impacts. Mizuho

has an opportunity to provide more Respecting planetary boundaries M 133 #8 >

Adhering to societal conver

Kajima Corporation

Kajima Corporation is a Japan-based construction & engineering

company. The company’s main business services include civil

engineering, building construction, and real estate development.
Kajima Corporation has over 100 oversea subsidiaries and affiliates
in 24 countries Asia Pacific, North America and Europe.

Summary

Kaiima Corporation’s performance in
the 2022 Nature Benchmark is below
average. It should improve by building
on the first steps it has taken regarding
sustainability and impact. The
company ranks 31st among its 62
construction & engineering peers. Its
strongest relative performance is in the
social inclusion and community impact
area, but has the most substantial
opportunity to improve in the

ecosystem and biodiversity area.

Download full data set (xis) &
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SDG2000 | World
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Social inclusion and community
impact

- 14.9 #200 >
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